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My Proposal

Website Title/Organization
The Water Cooperative

Slogan
Sustaining Water for Future Generations

About the Organization
The Water Cooperative is a non-profit organization. Their goal 
is to increase awareness of the importance of efficient daily 
usage of water and methods to do so through educational 
and promotional advertising of news, community activities and 
events. Also, provide measures for evaluating and calculating 
water footprint. 

Audience
• Water organizations
• Environmental conservation groups
• Kindergarten —12th grade school teachers and students
• General households and consumers

Website Goals
• Educate through facts and articles the importance of 

sustaining water sources.
• Provide methods to efficiently use and sustain water.
• Provide tool to calculate and evaluate water footprint.
• Promote water conservation news and events.
• Grow support network on social media.
• Encourage donation of time volunteering at events and 

financially.

 Website Message
Conveys a positive “we can do this” action message for 
sustaining water, and presents doable steps and behavioral 
changes to use water efficiently. Encourages audience to take 
action to minimize footsteps, participate in discussions and 
events, and support the organization and their mission.

Website Imagery
Photographic images related to water sources, e.g. ocean. 

Mood Board

“We forget that the water cycle 
and the life cycle are one.” 
-Jacques Yves Cousteau
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Inspiration
All water has a perfect memory and is forever trying to get back to where it was. —Toni Morrison
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This site focuses on keeping the water clean, using water 
wisely, and spreading the word about water footprints.
This site has a light-hearted feel, with nice imagery, both 
photo and more cartoon illustrations. From a user expe-
rience, having three main sections makes navigating easy. 
However, I didn’t find much content on the pages and there 
were broken links.

http://thewaterproject.orghttp://www.mywaterfootprint.org

This global focused non-profit organization helps provide 
access to clean water and sanitation. I liked the colors, navi-
gation, and overall layout of this site.  Site contains a mixture 
of photos and videos to help tell their story of what they 
do, why, and the end results. 

This organization promotes sustaining water resources 
globaly by fair and efficient uses.  They seek to increase 
awareness of water footprints to their target audience of 
consumers, corporations, and government agencies.  Their 
is a lot of information on this site, which is accessed by a 
primary menu on the left side.  I believe site could benefit 
from  reorganizing and reducing the main options down. 
Also, not all images are high quality. This site is also left-
aligned in the browser, instead of centered. 

This site is tied to a magazine and is more editorial.  Their 
target audiece are those in the water industry (engineers, 
managers, consultants, etc.). The site’s design uses white 
negative space well.  There’s plenty of content, which is 
accessed from primary, secondary, and footer navs.  One 
big con are the banner ads toward the top, which I find 
distracting.  

http://www.waterworld.comhttp://www.waterfootprint.org

Competing Websites
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Type Studies Color Studies

Heading: The Water Cooperative
(Homizio Bold 18pt)

Heading: The Water Cooperative
(Origin Bold 18pt)

Heading: The Water Cooperative
(Clemente Bold 18pt)

This is body content (Lucida Grande Regular 14pt)

This is body content (Gill Sans Regular 14pt)

This is body content (Verdana Regular 14pt)

This is body content (Homizio Regular 14pt)

This is body content (Clemente Regular 14pt)

R  25
G 152
B  205

C 76
M 26
Y 4
K 0

Hex #1998cd

R  202 
G 105
B  43

C 76
M 26
Y 4
K 0

Hex #ca692b

R  204
G 74
B  23

C 14
M 84
Y 100
K 4

Hex #cc4a17

R  205
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B  25

C 21
M 31
Y 100
K 1

Hex #cda819

R  25
G 205
B  168

C 68
M 0
Y 47
K 0

Hex #19cda8

R  17
G 101
B  137

C 91
M 55
Y 29
K 8

Hex #116589

R  25
G 152
B  205

C 76
M 26
Y 4
K 0

Hex #1998cd
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C 61
M 7
Y 1
K 0

Hex #4abae9
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C 27
M 0
Y 1
K 0

Hex #b4e3f6
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B  135

C 35
M 30
Y 50
K 1

Hex #aba487
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M 78
Y 0
K 0

Hex #193ecd

R  25
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M 26
Y 4
K 0

Hex #1998cd

These are color options I am considering for 
the site.  All options include blue, as that color 
is most identifiable with water. Including other 
complementary colors may help create more 
variety for the eye. 
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Ideation #1 Ideation #2



12 13

Ideation #3 Ideation #4
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Ideation #5

Home What We Do News & Events You Can HelpSave Water

Food & Drink

Contact Us

  Where You Live
S

Articles

Resources

Water Footstep 
Calculator

Frequently Asked 
Questions

Volunteer

Donate

Students &  
Teachers

Kids Corner

S S

Prototype Pages

S

Website Structure
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Wireframe - Home Page Wireframe - Internal Page
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Prototype - Home Page Prototype - Internal Page
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Screenshots- Home Page 

The home page photo slide consists of 
the three photos shown. 



22 23

Screenshot- Internal Page 1 Screenshot- Internal Page 2
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For this project I used a fictitious non-profit organization, 
The Water Cooperative. This was my first time creating a 
site dealing with an environmental topic.  My organization’s 
name evolved after doing some research.  My goal was to 
choose a name that ideally wasn’t in use but was also fitting 
to the topic.  Once my organization was selected, I moved 
on to deciding what my organization would be about, which 
would help guide me as I created the site.  

There were a number of different elements that I needed to 
include in my site (e.g. blog link, water footprint calculator, 
etc.).  From a user experience, I wanted these elements to 
be easily accessible from most, if not all pages, yet still allow 
the site to be easy to read, navigate, and pleasing to the eye. 
The organization’s logo is a water droplet that incorporates 
the three water footprint colors, blue, green and grey.  For 
the site, I used a similar color palette of blue water and 
earth tones of brown, grey and orange. 

Project Summary 

Through my sketches, I worked out my initial concepts for 
the site. After my first round of sketches, I ended up using 
my sketch #5 as the basis for my prototypes.  My initial 
prototype includes wave shapes and scenic photography.  I 
ended up doing another round of prototypes, as I adjusted 
my final design by removing one wave. My final site also 
includes javascript/jquery. My newsletter sign up is a pop-up 
form; and I use a jquery photo slide on the home page and 
for page transitions. I like how my site turned out. 


